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PURIST 
MAGAZINE 
TOTAL IMPRESSIONS: 7.5M  
SOCIAL: 76K (PUBLICATION & EDITOR) 

AVERAGE HHI: 1M 
DIST. FREQUENCY: 6X A YEAR 
MEDIA TYPE: WELNESS & LUXURY 
PLACEMENT 

 

HOLLYWOOD 
REPORTER 
TOTAL AUDIENCE: 236K (U.S) 
CIRCULATION: 74K 
ONLINE VIEWS: 14.7M (MONTHLY) 
SOCIAL: 6.32M+  
AVERAGE HHI: 513K (PRINT & ONLINE) 
DIST. FREQUENCY:50X A YEAR 
MEDIA TYPE: TABLOID 
PLACEMENT 

 

AVENUE  
MAGAZINE 
TOTAL AUDIENCE: 110K (U.S) 

CIRCULATION: 130K 
SOCIAL: 12K 
AVERAGE HHI: $3.3M 
DIST. FREQUENCY:7X A YEAR 
MEDIA TYPE: SOCIETY MAGAZINE 
PLACEMENT 

 

MODERN LUXURY 
MAGAZINE 
TOTAL AUDIENCE: 16/1M (GLOBAL) 
CIRCULATION: 13.3M (PRINT) 
ONLINE VIEWS: 1.3M 
TOTAL DIGITAL + SOCIAL: 2.3M 
SOCIAL: 1.95M 
AVERAGE HHI: $389,540 
MEDIA TYPE: LUXURY MEDIA 
PLACEMENT 

 

PALM BEACH 
SOCIAL DIARY 
CIRCULATION: N/A 
IMPRESSIONS: N/A 
FREQUENCY: N/A 
MEDIA TYPE: N/A 
PLACEMENT 

 

TIMES SQUARE 
GOSSIP 
ONLINE VIEWS: 13.96M 
SOCIAL: N/A 
MEDIA TYPE: ONLIE  
PLACEMENT 

 

BLACK TIE 
MAGAZINE 
ONLINE VIEWS: 40K+ 
SOCIAL: 250 (Instagram) 

MEDIA TYPE: ONLINE 
PLACEMENT 

 

ONE NEWS PAGE 
GLOBAL RANKING: 151,378 
U.S RANKING: 49,507 
ONLINE VIEWS: 3.00% 
MEDIA TYPE: ONLINE 
PLACEMENT 

 

https://www.dropbox.com/s/uenl3kqoub4q52s/Aethern%20in%20PURIST.pdf?dl=0
https://www.dropbox.com/s/uenl3kqoub4q52s/Aethern%20in%20PURIST.pdf?dl=0
https://www.hollywoodreporter.com/lists/annotated-awards-season-beauty-calendar-1164924
https://www.hollywoodreporter.com/lists/annotated-awards-season-beauty-calendar-1164924
http://www.avenuemagazine.com/galentines-day-gathering-with-katlean-de-monchy/?cat_id=11274
http://www.avenuemagazine.com/galentines-day-gathering-with-katlean-de-monchy/?cat_id=11274
https://modernluxury.com/palm-beach/scene/aethern-opening/dsc7493jpg
https://modernluxury.com/palm-beach/scene/aethern-opening/dsc7493jpg
https://www.dropbox.com/sh/j6hybodf7gteatf/AAADm19xKL7nO1LJW10flBTpa/Palm%20Beach%20-%20Media?dl=0&preview=Palm+Beach+Social+Diary.png&subfolder_nav_tracking=1
https://www.dropbox.com/sh/j6hybodf7gteatf/AAADm19xKL7nO1LJW10flBTpa/Palm%20Beach%20-%20Media?dl=0&preview=Palm+Beach+Social+Diary.png&subfolder_nav_tracking=1
http://www.timessquaregossip.com/2018/08/beauty-innovators-southampton-arts.html
http://www.timessquaregossip.com/2018/08/beauty-innovators-southampton-arts.html
http://blacktiemagazine.com/Beauty/Galentine_Day_Gathering.htm
http://blacktiemagazine.com/Beauty/Galentine_Day_Gathering.htm
https://www.onenewspage.com/video/20180301/9728965/Celebrating-Beauty-Inside-Out.htm
https://www.onenewspage.com/video/20180301/9728965/Celebrating-Beauty-Inside-Out.htm
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MEDIUM.COM 
GLOBAL RANKING: 226  
U.S RANKING: 140 
ONLINE VIEWS: 1.00% 
SOCIAL: 1,997 via @tonybowelofficial (Instagram) 
MEDIA TYPE: ONLINE 
PLACEMENT 

  

LOOKONLINE.COM 
GLOBAL RANKING: 7M  
SOCIAL: 639 via @lookonlinedotcom (Instagram) 
MEDIA TYPE: ONLINE 
PLACEMENT 

  

EASTHAMPTONS.COM 
TOTAL AUDIENCE: N/A 
CIRCULATION: N/A 
ONLINE VIEWS: N/A 
SOCIAL FOLLOWING: 6,817 
AVERAGE HHI: N/A 
MEDIA TYPE: ONLINE 
PLACEMENT 

  

EASTHAMPTONS.COM 
TOTAL AUDIENCE: N/A 
CIRCULATION: N/A 
ONLINE VIEWS: N/A 
SOCIAL FOLLOWING: 6,817 
AVERAGE HHI: N/A 
MEDIA TYPE: ONLINE 
PLACEMENT 

  
  

TOTAL AUDIENCE: N/A 
CIRCULATION:  N/A 
ONLINE VIEWS: N/A 
TOTAL DIGITAL + SOCIAL: N/A 
SOCIAL: N/A 
AVERAGE HHI: N/A 

 
 

https://medium.com/@tjbdaily/inside-katlean-de-monchys-hamptons-wellness-event-featuring-aethern-12b110c64af1
https://medium.com/@tjbdaily/inside-katlean-de-monchys-hamptons-wellness-event-featuring-aethern-12b110c64af1
http://blogger.lookonline.com/2018/02/new-york-evening-hours-by-lieba-nesis_15.html
http://blogger.lookonline.com/2018/02/new-york-evening-hours-by-lieba-nesis_15.html
https://easthampton.com/kats-eye/shake-it-up-beauty-fitness-wellness-innovators-of-the-east-end-share-breakthrough-techniques-to-help-us-age-young/
https://easthampton.com/kats-eye/shake-it-up-beauty-fitness-wellness-innovators-of-the-east-end-share-breakthrough-techniques-to-help-us-age-young/
https://easthampton.com/beauty-fashion/how-to-drink-your-way-to-looking-great/
https://easthampton.com/beauty-fashion/how-to-drink-your-way-to-looking-great/


S O C I A L   E N G A G E M E N T 
 

SARA JOHNSON KAPLAN 

PROFESSION: ACTRESS  
EVENT: GALENTINE’S 
HANDLE: @SARIENY1 
INSTAGRAM FOLLOWING: 45 
POST LIKES: 78 

LAUREN LAWRENCE 

PROFESSION: TV HOST  
EVENT: GALENTINE’S 
HANDEL: @LARUENDAILYNEWS 
INSTAGRAM FOLLOWING: 8.8K 
POST LIKES: 173 



S O C I A L   E N G A G E M E N T 
 

LAUREN LAWRENCE 

PROFESSION: TV HOST  
EVENT: GALENTINE’S 
HANDEL: @LARUENDAILYNEWS 
INSTAGRAM FOLLOWING: 8.8K 
POST LIKES: 175 

LAUREN LAWRENCE 

PROFESSION: BUSINESS WOMAN 
EVENT: GALENTINE’S 
HANDEL: @RHODESVICTOR2 
INSTAGRAM FOLLOWING: 420 
POST LIKES: 88 (TOTAL)



S O C I A L   E N G A G E M E N T 
 

MARCIA MINASSIAN & LENNY H. STUCKER 

EVENT: GALENTINE’S 
FACEBOOK FOLLOWING: 1.3K 
POST LIKES: 20+ 

LENNY H. STUCKER 

EVENT: EASTHAMPTON.COM 
FACEBOOK FOLLOWING: 1.1K 
POST CIRCULATION: 20K 
POST LIKES: 46+ 



S O C I A L   E N G A G E M E N T 
 

EASTHAMPTON.COM 

EVENT: EASTHAMPTON.COM 
HANDLE: @EASTHAMPTONCOM 
INSTAGRAM FOLLOWING: 112 
POST CIRCULATION: 2.4K (EST.)

POST LIKES: 28+ 

EASTHAMPTON.COM 

EVENT: EASTHAMPTON.COM 
HANDLE: @EASTHAMPTONCOM 
INSTAGRAM FOLLOWING: 112 
POST CIRCULATION: 30K
POST LIKES: 31+ 



S O C I A L   E N G A G E M E N T 
 

PURIST 

EVENT: PURIST  
HANDLE: @THEPURIST 
INSTAGRAM FOLLOWING: 26.9K 
POST LIKES: 154 



E V E N T S 

In collaboration with PURIST, our event 

brought together 30 women who fit Aethern’s 

target market.  

GALENTINE’S brought together 80 women 

who fit Aethern’s target market. The goal was 

to introduce Aethern

GALENTINE’S



E V E N T S 

In collaboration with EASTHAMPTON.COM, 

our event brought together 80 women who fit 
Aethern’s target market. The goal was to 

educate and bring brand awareness.

In collaboration with PURIST, our 

event brought together 30 women who 

fit Aethern’s target market. The goal 

was to educate and sell subscriptions. 
15 were sold that day. 



E V E N T S 

In collaboration with PALM BEACH SOCIAL 

DIARY, our event brought together 85 women 
who fit Aethern’s target market. 
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